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The generation in which we live happens to be unlike any generation before us; the turn of

the century has brought technology to a new level and, with new technology, comes new levels of
communication. Today, our society takes part in what is widely considered the Information Age—a
term that most clearly describes the major changes that the world has seen in the past few decades.
Anyone raised in the Information Age has been raised with an understanding of this new
technology; it is now considered the norm for individuals to wake up and reach for their smart
phone, simply to jump on a social network where they will describe their morning in detail to
anyone and everyone who could not care less. But it is because of the Information Age's ease of data
transfer that we must learn proper ways to share and display information through the
knowledgeable use of genre as guidance. Genre refers to a conventional category of discourse based
in large-scale typification of rhetorical action; as action, it acquires meaning from situation and
from the social context in which that situation arose. Genre emerges from the social activity that the
organization wants to establish with its audience—usually the membership. Genre is a necessity to
any organization that means to share information with its

Genre is a necessity to audience as, without it, the reader would simply be lost in a
. . jumbled mess of text and/or images. Through genres,

any Organlzatlon that information is organized into groups where the reader can

means to share easily sift through it to find whatever they need. For example, if
. . ] . someone would like to hear the news on the United States'
InfOrmatlon Wlth ItS international relations with North Korea, they may search for

. . . an article in a current newspaper; however, they are not likely
audience as, without It, to head over to an encyclopedia for up-to-date news.
the reader would si mp|y The American Institute of Aeronautics and
] i Astronautics, or the AIAA for short, is an organization that can
be lost in a jumbled MesS best be described by its mission statement: "To address the
. professional needs and interests of the past, current, and
of text and/or Images. future aerospace workforce and to advance the state of
aerospace science, engineering, technology, operations, and
policy to benefit our global society." The AIAA has more than 35,000 members and classifies itself
as the world's largest technical society dedicated to the global aerospace profession. So the
questions that the AIAA must answer are: What are the best ways to achieve our goals? How can we
keep this large membership informed and inspired? The AIAA, like many other organizations, uses
a number of different genres to spread information among its members. Among the AIAA's more
prominent genres are RSS news feeds including both industry and AIAA-specific news, Aerospace
America (the official magazine of the AIAA), and annual reports.



STYLUS 4.1 | SPRING 2013

TOP NEWS TOP NEWS
10/30/2012 10/2/2012

Bell Aircraft Plant to be Designated a

NASA Monitors Sandy's Aftermath
3 Historic Aerospace Site

NASA's Earth-observing

AAL will designste the Bell Aircraft

satellites are gathering
images and dsta as
Sandy, though no longes,

a humicane..

10/29/2012

SpaceX Dragon Returns to Earth in 82412012
Successful Pacific Splashdown AlAA Announces Section Award
& " cSpacex(s Dragon, an Winners
AlAA has announced its 2011-2012

unmanned space capsulg]
: ; Section Award winnars. The Section
camying medicsl samples

ds annually hener particularly

from the Intemational...
notsble schievements made by member

sections in areng

10/26/2012

Missile Defense Agency Completes
Historic Test

LT fg The U.5. Military

fulfill the Institute’s missicn...

919/2012

AlAA Announces Sandra H. Magnus
as Executive Director
The

successfully intercepted

four of five targets aver

A Board of Directors has
the Pacific Ocean in the
he sppointment of Sandra H

executive

Figure 1 The RSS news feeds

RSS News Feeds

The RSS news feeds are released every
few days at the bottom of the home page of the
AIAA's website, www.aiaa.org, and tend to be very
short and to the point, each containing
approximately 100 words. RSS (Rich Site
Summary) is a family of web feed formats used to
publish frequently updated works—such as blog
entries, news headlines, audio, and video—in a
standardized format. The industry-related news
stories are normally one paragraph long with a
small image in the upper-left-hand corner while
AlAA-related news stories are generally two
paragraphs with no image given (refer to “1” in
the figure to the left). The industry-related news
stories tend to provide external news similar to
that of the Features section in Aerospace America
while the AIAA-related news tends to relate to
that of the Departments section and is based on
internal information (to be further discussed in
the Aerospace America section). The stories are
written in the third-person point of view and

have a strong sense of academic voice. Being a simple RSS feed, each story has a link to a longer and
more detailed source (refer to “2” in the figure below)—these feeds can be related to reading the
summary of an article on the front page of a local newspaper and then being referred to a specific

NASA Monitors Sandy's Aftermath

10/30/2012

MASA's Earth-observing satellites are gathering images and data
as Sandy, though no longer a hurricane, continues to affect a large
area of the eastern United States after making landfall on Monday
evening. Even as Sandy starts to slowly dissipate, it is expected to continue to bring hea
rainfall and high winds for a couple of days to the mid-Atlantic and northeastern United
States, and cause flooding, downed trees and power outages. (Image Credit: NASA)
More Info = (MASA)

More Info = (CMN)

Bell Aircraft Plant to be Designated a Historic
Aerospace Site

Wheatfield, N.Y. Plant Produced the Bell X-1, First Aircraft to Break the Sound Barrier

AlAA will designate the Bell Aircraft Plant, Wheatfield, New York, as a historic aerospace
site. A historic marker will be unveiled October 14, ata 2:00 p.m. ceremony atthe Calspan
Flight Research Facility, Miagara Falls, M.Y.

Bell Aircraft, founded in 1935 by Lawrence Dale “Larry” Bell, based its primary
manufacturing facility in Wheatfield, New York, where several important aircraft were
designed and produced. During the World War Il era, the plant produced the P-39
Airacobra and the P-63 Kingcobra fighters. The P-39 was used to great effect by the Soviet
Air Force, with the highest number of individual kills recorded by any U.S.-produced fighter
aircraft during the war. The plant also designed and manufactured the P-59A Airacomet,
the first U.S. jet aircraft, from 1942 o 1945, as well as the Bell 47, the first commercially
certified helicopter.

More Info =

Figure 2 This shows a more detailed view of an industrial news story (left) and an AIAA news story (right). The “2” refers
to the links to "longer and more detailed" sources and shows that industrial stories are supported by credited sources.

page for the full story. Sources for the industry news feed are found among many different credited
sources including, but not limited to Space.com, NBC News, The Washington Post, and The Los
Angeles Times; sources for the AIAA news feed are found solely on the AIAA's website. These feeds
are accessible to the public and no attempt is made to keep any of the information from non-
members. They relate to the mission statement in a way similar to that of the annual reports by
keeping members and the public informed on major industry and AlAA-related news; this is also

42



O’CONNOR | THE AIAA AND ITS USE OF GENRE

part of the group’s social action which is to transfer accurate and important information among
both members and non-members in a simple yet effective way.

Aerospace America

Aerospace America is a magazine created and distributed monthly by the AIAA. Its goal is to
provide subscribers with current news and information on both the AIAA and the aerospace
industry while its social action works to circulate information, reach out to members, and keep the
AIAA's accountability high. Aerospace America can be found by hovering over the “Publications” link
on the menu bar of the website and navigating to the magazine. The format of Aerospace America
seems to be very minimal and plain; the template seems to be very text-heavy for a magazine but
has about four to six images or charts on each page. The length of the magazines that I viewed
varied from 47 to 49 to 87 pages, respective to the date published; more recent magazines contain
about double the content
when compared to those
of a few years ago. Each
of the magazines viewed
showed a similar table of
_ contents that followed
Dazziing images the general organization
from our nearest star Of Departments,

¢ Features, and Bulletin, in
that order. Departments
and Bulletin have the
same type of information

June 2012 June 2011 June 2010

in each section

throughout each

magazine  while the

o gl _ : _ - Features section

Tableof = R | : . % contains two to three

Contenty N Lk ; — sl articles meant to not

: - .~ only keep members up-
to-date on outside
issues, but to do so in a
way that captivates the
reader; featured articles
are meant to Dbe

entertaining yet
informative. One rather
Contenty ; - entertaining piece

Articles : . included in each issue is
: a section titled “Past;
Past” that focuses on
important events that
occurred years ago, but
in the same month that

Figure3 Screenshots of specific pages of the past three June issues of Aerospace America  the magazine was
published.

The style is very formal throughout the magazines and the editors consistently use the same

sans-serif font in each article. Pictures and charts are displayed, although they are kept to only a
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few per page. Headings are simple and consistent while first-person writing is rarely used unless
there is a specific reason to do so (e.g. the “Conversation” heading). Punctuation is very formal—the
only exclamation marks used were in advertisements and all other punctuation is used according to
generally accepted writing styles. At times, it seems as though the articles were written for a
research journal instead of a magazine. Each article is written by someone with given credentials in
relation to what they are writing about while images and charts are used to verify claims in most
articles. The Aerospace America magazines are meant for members only, but past issues are
available at http://www.aerospaceamerica.org/Pages/Archives.aspx while
http://www.aerospaceamerica.org/Pages/TableOfContents.aspx shows the table of contents for
the current issue with links to view most of the articles. In terms of organization within each issue,
the Features section focuses solely on external matters and the Bulletin section focuses solely on
internal matters while the Departments section of the magazine focuses on both. Aerospace America
supports the mission of the AIAA by "addressing the interests of the past, current, and future
aerospace workforce." I have also noticed that throughout the many issues of Aerospace America,
neither the type of content or style vary much; they seem to have a system that they choose to
strictly abide by. A chart of screenshots has been provided on the following page to aid in the
description of the similarities through past issues.

I compiled Figure 3 above to show that the AIAA does not like to change things up very
much. As you can see, the front pages of each issue tend to be very similar with the exception of a
different, yet fascinating picture in the background that references to a features article. In the
center, toward the left-hand side as well as in the bottom right-hand side, there is a short sentence
referring to the same article that aims to grasp the reader’'s attention. On the very bottom of the
front page is the text, "A publication of the American Institute of Aeronautics and Astronautics.” A
quick glance shows the similarities between the table of contents and a random article's contents as
well.

Annual Reports

An annual report is just that—a report on everything that the organization has
accomplished in the past year, filled up with some interesting facts, statistics, and a fancy design to
make sure it is not too much of a bore to read. Its social action aims for
two things: accountability and achievement. The formats of the annual I
reports gre surprisinglyymuch more creative than that of Aerospace Over time, g_enre
America; each report has a blue color scheme and has a plethora of eVOIVeS, but in the
pictures, tables, and charts. The reports used to be about 16 pages, but
starting with the 2010-2011 annual report, the length jumped up to case of many of
about 50 pages. Another change to the annual report following the the genres of this
2010-2011 report was the introduction of a table of contents to keep ; ;
the information better organized; the two most recent reports, 2010- Organlzatlon, they
2011 and 2011-2012, have identical tables. of cont_epts. The an_n_ual tend to fO“OW a
reports are very formal and use very professional writing. The writing .
is normally third-person, with the only exception being in the consistent format
President’s Report section where first-person writing is used. .

Punctuation also follows the guidelines of professional writing—an as time goes on.
exclamation point is rarely used and the sentences incorporate semi-

colons, em-dashes, and other pieces of punctuation in a proper manner. Though the financial report
is written by the AIAA, it does attempt to provide evidence when needed. For example, on page 31,
a chart has a citation to its source, and on page 44 of the 2011-2012 annual report, the reader is
provided with an address that can provide the complete audited financial statements when
requested. Evidence is only provided when needed as the financial reports are more of a primary
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source than secondary. Access to these reports is public and the AIAA makes them easily available
to any person who may need one. They are available at the AIAA's website in the “Governance” link
under the heading “About AIAA”. The information in the annual reports is based off of internal
matters as they document the past year of the AIAA. The annual reports are important to the AIAA
because they succeed in keeping members informed as to what has been occurring within the
organization, a major part of the mission statement.

Figure4 Screenshots from the 2011-2012 annual reports and brief descriptions

- - -rj

Front Page

The front page of the
annual report
displays the theme of
the past year. It is
decorated in a way
meant to capture the
reader's attention.

“A Snapshot of ATAA” and, Statisticy

The second and third page of the
annual report show the table of con-
tents on the left-hand side and some
simple statistics on membership resi-

dency and a breakdown on age,
gender, and primary business.

The page is simply meant to capture
the reader’s attention with some en-
tertaining facts and statistics; it lures
away from the typical boring feeling a

These pages can be found about
half-way into the annual report. They
aim to further the social action by
proving what the AIAA has been able
to accomplish in the past year and
why it should be held up to the stan-
dards that it expects to be held up to.

This page, as well as a
few pages found
shortly after, can be
found toward the end
of the annual report.
This page describes
the current financial
situation while the
next few pages con-
tain detailed informa-
tion and numbers to
show what exactly

normal annual report would give off. they are using mem-

bership dollars for.

Conclusion

This organization has grasped the overall point of genre by using organization as a guideline
to classify the different pieces of significant writing. The ease of the transfer of information and data
in the Information Age has the potential be very messy if generally accepted guidelines are not
used. The AIAA focus on having a specific, yet effective social action; more often than not, they
attempt to simply transfer information, but they also attempt to prove their worth as an
organization by broadcasting their achievements and accountability as well. Much goes into
developing an effective social action for each genre and it appears as though the AIAA continues to
focus on what they want to get across to their membership. Over time, genre evolves, but in the case
of many of the genres of this organization, they tend to follow a consistent format as time goes on;
although, in the case of Aerospace America and the annual reports, they also tend to lengthen quite a
bit as well. This may occur because of the continually-expanding reach of the aerospace field in
today's society and because of the growing membership-base that the AIAA is attempting to keep
informed. Each of the genres that I viewed demonstrated a respectable understanding of writing,
organization, style, format, and evidence, which should be expected from an organization that aims
to heighten its ethos through the use of genre. Furthermore, the use of genre throughout the AIAA's
website has made the process of researching their organization much smoother. Their content is
organized through different types of genre and they have proven their understanding of the
purpose of genre, to keep information organized in a manner that makes it simple for readers to
keep informed without being overwhelmed.
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