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At the conclusion of my research, I began to wonder if my research question 
should not have asked how female athletes are portrayed, but instead asked 
where are the female athletes? The reality is, they are everywhere! Women 
are active participants in sports, and they are achieving an equal amount of 

success as male athletes. However, many people do not recognize female 
athletes and are not even aware of this. 

 

I was shocked at how little survey respondents knew about female athletes. 
I admit that I too was only familiar with a few female athletes (mostly 

famous Olympians) prior to beginning this research project. It is no wonder 
that people don’t know who those women are since they will rarely see them 

recognized in the media. 

 

My own local research only scratched the surface of this global 
conversation. With more time and more resources, greater research could 

be conducted and even stronger statistics and results would be discovered. I 
think that future research questions should address not only how often 

female athletes are represented in the media, but also how they are actually 
portrayed.  
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Q & A 
 

Q: How are the words, stereotypes, and descriptions of 
women in sports different than those of men?  

 
Q: Are male and female athletes portrayed with an 

equal level of respect?  
 

 Q: Are women’s sports actually less popular or 
enjoyable?  

 
Q: What other factors could lead to the drastic 

statistics regarding attendance and support for male 
versus female sporting events?  

 

 

 

Those are all questions that I kept returning to throughout my research 
process, and there are many more questions waiting to be asked. However, 

when looking into the immediate future, I do not believe that the most 
important step moving forward in this conversation will be to conduct more 
research. First, we must make an effort to raise awareness of the inequality 

between men and women in sports, and actively work to increase 
representation of female athletes and balance the scales. 
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How female athletes are portrayed in the media is only a small part of a 
much larger conversation. There are many things that must happen in 

order to reach gender equality in sports, including equal pay, an equal level 
of respect when speaking to (or about) female and male athletes, and equal 
opportunities for young girls and boys to participate in sports. No one thing 

can single-handedly solve this issue;	 however, the media is perhaps the 
most powerful and influential tool in today’s society, and we cannot solve 

gender inequality without first addressing equality in the media. 
 
 

Every day women and men compete at the highest level of their sports, 
breaking world records and accomplishing incredible feats, but only rarely 
will you see the face of a female athlete not overshadowed by the crowd of 

male athletes. 
 

 
 

 
Until the media begins to promote women in sports and give them the 
recognition that they have earned, we will not reach gender equality in 

athletics. Female athletes deserve to be heard, seen, and recognized, but 
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